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Franchises should consider using SMS messaging

SMS messaging provides a franchise operation with a mobile communications channel that
expands its business reach and creates internal operational efficiencies.

SMS messaging offers franchise operations the opportunity to send out individual or group
messages in a few seconds and deliver these messages to the cellphones of a targeted list of
contacts. With a bulk SMS costing less than a standard SMS, communications can be done in an
affordable way.

“SMS messaging is growing as an accepted business communications tool in South Africa.
Franchises are well placed to take advantage of this mobile channel,” says Dr Pieter Streicher,
managing director of BulkSMS.com, a global mobile messaging provider headquartered in Cape
Town.

Sending messages to one or many contact’s cellphones ensures that you can keep customers,
supplier, staff and business partners in the loop with relevant and up-to-date information about
a business process (such as a delivery), products and services.

There are three ways that SMS messaging can enhance business communications within a
franchise operation: it provides a specific channel for the franchisor to send notifications to the
franchisee; it increases operational efficiencies; and it can be used to market products and
services to customers.

*  Enabling better inter-franchise communications

Franchisors can use SMS to alert or notify branches of new sales and training opportunities or
simply keep franchisees up to date on matters relating to the franchise.

* A restaurant franchise may send an SMS to all restaurant owners notifying them to check
their email for new recipes, updated menu items, or promotions.

* A courier operation uses SMS to keep all franchisees up to date on transport problems that
may affect the delivery of items.

* Increasing business efficiencies within franchise operations

One area where SMS messaging is providing value for businesses is in increasing internal
operational efficiencies. This translates into better service levels, happier customers, and cost
savings for the franchise.

e A printing business sends messages to their clients when printed goods are ready for
collection.
* A car repair specialist sends an SMS a customer updating on progress with repairs or when
the vehicle will be ready for collection.
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* A courier service offers an SMS alert to the sender to track the progress or delivery of a
parcel.

* A plumbing or gardening service confirms appointments with customers.

* A childcare service reminds parents about when fees are due, inform parents when their
child is ill, or when the school will be closing for the holidays.

e Effectively marketing products and services

An area where SMS messaging is on the rise is mobile marketing - the sending of marketing
messages about products and services directly to customers’ cellphones.

Franchises need to bear in mind that they only contact customers that have explicitly requested
marketing communications in the form of an SMS. In upholding consumer privacy, it is best to
adhere to the hard opt-in rule when adding a number to a database. This means customers
confirm that they agree to receive commercial messages on their cellphone at the point of sale
or through a promotional campaign.

There are many types of mobile marketing campaigns that use bulk messaging to alert
customers to specials or promotions:

* A gourmet food company uses bulk messaging to alert food-lovers about new recipes or
food promotions.

» A dieting company keeps customers motivated by subscribing them to a health tip sent
weekly to their cellphone.

» A travel agency sends out reminders to their customers about promotions on new holiday
destinations and tours.
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About BulkSMS.com

BulkSMS.com, a division of Celerity Systems (Pty) Ltd, has been in operation since 2000 and is
headquartered in Cape Town, South Africa. BulkSMS is a leading wireless application service
provider offering bulk SMS messaging solutions to large and small businesses, public benefit
organisations, and individuals. BulkSMS.com has a global market presence, including Europe,
South Africa, the United Kingdom, and the United States of America. To further an
organisation’s SMS communication needs, BulkSMS offers two-way bulk SMS messaging,
premium rate solutions and supports mobile marketing campaigns. BulkSMS flagship messaging
solution is the BulkSMS Text Messenger, a desktop application. BulkSMS is a member of the
Wireless Application Service Provider Association (WASPA).

For more information on BulkSMS’s commercial messaging services visit www.bulksms.co.za and
for details on BulkSMS’s messaging service offering discounted bulk SMS message prices for
public benefit organisations (such as schools, NGOs and faith-based organisations) visit
http://community.bulksms.com. For direct enquiries email info@bulksms.com or contact
BulkSMS telephonically on +27-21-552 6321.
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